
1

© 2022 Regents of the University of Minnesota. All rights reserved.© 2022 Regents of the University of Minnesota. All rights reserved.

1

Grocering Local Food
Dr. Kathy Draeger and Ren Olive
Rural Grocery Summit 2022
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REGIONAL SUSTAINABLE 
DEVELOPMENT PARTNERSHIPS
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INVENTORY
1. Background: Rural Grocery Survey and Why 

Farm to Grocery?
2. Farm to Grocery Resources
3. Q+A
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1. Background: Why Farm to Grocery? + 
Rural Grocery Survey
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WHY FARM TO GROCERY?
▪ Consumer demand: 

“Moralized market” - economic 
activities with values

▪ Values
▪ Resilient local economies 
▪ Supply chain disruption
▪ Farmers: Diversified markets
▪ Grocers: Sales opportunities
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Mailed to 250 grocers in towns less than 2,500

55% response rate

z.umn.edu/ruralgroceryreport
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2. Farm to Grocery Resources
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*Partnerships*
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▪ 37 participants attended all 
three workshops 
▪ (6 grocers, 27 farmers, 

and 4 others)

▪ Guest speakers on specific 
topics

▪ Support through a MN 
Department of Agriculture 
Specialty Crop Block Grant

Resource 1: Online curriculum

z.umn.edu/farm2grocerysite
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Workshop #1 –
“Farm to grocery Legality and How-To”

Workshop #2 –
“Building strong business relationships”

Workshop #3 –
“Marketing, Merchandising, and Product 
Handling”

FARM TO GROCERY WORKSHOPS
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z.umn.edu/farm2grocery

1. Overview of Farm to Grocery 

2. Legality & Method (MN)

3. Legal Product Checklist

4. Building a Strong Business Relationship

5. Farm Feature Template

6. Processing for Sale

7. Sample Product Labels

8. Invoice Template 

TABLE OF CONTENTS

Resource 2: Farm to Grocery Toolkit
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Most interest by rural grocers: Legality
Products Featured:
▪ Fresh Produce

▪ Meat and Poultry

▪ Eggs

▪ Grains, Dry Beans

▪ Dairy

▪ Bakery

Covered in Toolkit:
▪ Product of the farm

▪ Off-farm ingredients/MN 
Food Handler License 

▪ Food safety 



18

© 2022 Regents of the University of Minnesota. All rights reserved.© 2020 Regents of the University of Minnesota.  All rights reserved.

LEGAL PRODUCT CHECKLIST (For MINNESOTA)
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Resource 3: Farm to Grocery Factsheet 

▪ Quick reference guide for grocers
▪ Mailed to 250 rural grocers in 

Minnesota
▪ Potential to adapt for your state??

z.umn.edu/farm2groceryFactsheet
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Resource 4: Finding Farmers
▪ State database: MN Grown
▪ Farmer’s Markets
▪ National Databases
▪ Extension
▪ Partner organizations
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Next Up
▪ Backhaul Project 
▪ Wholesale readiness for specialty crop farmers
▪ Continue to work with rural grocers to bring local foods 

into their stores
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3. Q+A
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QUESTIONS?
KATHY DRAEGER REN OLIVE
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