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What are Nutrition Incentives? 
Nutrition incentive projects (including SNAP) increase the 

purchase of fruits and vegetables by low-income 
consumers participating in SNAP by providing incentives at 

the point of purchase.

Shopper purchases fruits 
and vegetables with their 

EBT / SNAP Card

Shoppers earns a coupon 
for a future purchase of FV 
or instant discount on FV 

purchase at POS

Shopper uses coupon on 
future purchase of SNAP 

eligible items or FV



What is GusNIP? 
The Gus Schumacher Nutrition Incentive Program 
(GusNIP) is authorized under the 2018 Farm Bill to provide 
funding opportunities for projects providing incentives to 
increase the purchase of fruits and vegetables by 
low-income consumers.
 



Types of Grants
1) Nutrition Incentive Grants – develop and evaluate projects to increase the 
purchase of fruits and vegetables by low-income consumers participating in the 
Supplemental Nutrition Assistance Program (SNAP) by providing incentives at the 
point of purchase.

2) Produce Prescription Grants – conduct projects that demonstrate and 
evaluate the impact of financial or non-financial incentive prescriptions of fresh 
fruits and vegetables in addition to nutrition education opportunities to increase 
procurement and consumption of fruits and vegetables, reduce individual and 
household food insecurity, and reduce healthcare usage and associated costs



Nebraska Introductions
No More Empty Pots (NMEP)
NMEP is a 501(c)(3) grassroots nonprofit 
organization. Since 2010, programs and 
partnerships have addressed food 
security, education, and economic 
opportunity with a systems approach to 
solutions so that there will be “no more 
empty pots”. NMEP is intentional in 
service to the community, meeting each 
person where they are and supporting 
their growth and potential.

University of Nebraska-Lincoln, Nebraska 
Extension
Nebraska Extension brings University of 
Nebraska expertise and research in 8 key 
areas of impact directly to Nebraskans in 
each of the state’s 93 counties. Nebraskans 
turn to Nebraska Extension to strengthen 
agriculture and food systems, inspire their 
communities, and enhance health and 
wellbeing. 

https://extension.unl.edu/about-extension/ 

https://nmepomaha.org/mission-vision-values/ 

https://extension.unl.edu/about-extension/
https://nmepomaha.org/mission-vision-values/


Fair Food Network

 



Oasis Fresh Market - A.J. Johnson
• “Your community market that’s more than just 

a grocery store”
• Opened May 2021 in the heart of North Tulsa, 

OK
• The first and only Black-owned grocery store 

in Tulsa in 50+ years
• First full service grocery store in North Tulsa in 

14 years
• First and only store in Tulsa to offer Double Up 

Food Bucks
• Part of Oasis Projects – a nonprofit 

organization. Supports housing, financial 
literacy, immunizations, family and children’s 
services, and legal aid. 



Jon Henry General Store - Jon Henry
• Located in New Market, VA
• The General Store builds upon his 

family's past-time of produce peddling 
along Rt 11.

• The General Store opened in 2018 in 
New Market's oldest building: Abbie 
Henkel House of 1802. The store again 
serves as a community general store 
featuring an array of essential eats, 
gifts, and unique finds.

• Offers Virginia Fresh Match and CSA 
box for SNAP shoppers



Durango Natural Foods Co-op – Jordan Duncan 

• Located in Durango, CO
• Member-owned grocery store that 

welcomes all shoppers while offering 
special benefits to members who buy a 
share in the business.

• From a food buying club in 1973 to its first 
10×30 ft. rented room located in the back 
of 700 Main Avenue, DNF once operated 
on an all-volunteer basis and donations, 
using an unlocked, red fishing tackle box 
as its cash register

• Offers Double Up Food Bucks



 



 



Families bring 
home more 
healthy food

Farmers 
increase sales, 
farm profits

More food dollars stay in local 
economy, strengthening our 
Nebraska communities 

Goals of Double Up Food Bucks



Four Program Components

1. High Fidelity Implementation

2. Nutrition Education

3. Reporting and Evaluation

4. Network Engagement





Implementation Technology

• Paper – B&M, Farm Direct

• Shopper card – B&M

• Register coupon – RDS B&M 
partners only



Implementation Technology

Buy $2 SNAP eligible foods, 
get $2 Double Up rewards 
for now or future use. We 

match what you spend - up to 
$20 per day. Brick & Mortar



Implementation Technology

Buy $2 SNAP SNAP tokens, get $2 Double Up 
rewards for now or future use. We match what 

you spend - up to $20 per day.

Farm 
Direct



Implementation Technology

Brick & Mortar

Earn the first 
half of the 

month only



90-day 
Expiration

Brick & Mortar

Implementation Technology



Implementation Technology

RDS B&M 
partners only



Grocers – 
How do 
nutrition 

incentives 
work in your 

store? 



Implementation Reach Farm Direct
Omaha (4)
Lincoln (3)
Seward
Kearney
Columbus
Brick & Mortar
Omaha
Lincoln (2)
David City
Fairbury
Hebron
Superior
Red Cloud
Lexington
Gothenburg
Valentine
Alliance
Gering



Rural Grocery Data Collection
Background: 10 managers or owners of stores 
at participating rural NDUFB brick & mortar sites 
participated in a 30-minute phone interview and 
a brief web questionnaire

● The following topics were covered:
○ Benefits & Challenges of implementing 

NDUFB
○ Local Produce Procurement
○ Marketing Strategies
○ Produce Department Changes

Data Collection:
April through August 2023

● Store Owner Interview & Survey
● Customer Survey (see poster)



Rural Grocery Survey

● 70% of grocers reported they were mostly to completely satisfied with…
○ training and onboarding received before and during initial program launch 
○ economic impact of the program on the community so far

● 80% of grocers reported being mostly to completely satisfied with…
○ the technology used to implement the program
○ economic impact on the store, and instore nutrition education provided 

(e.g., food demonstrations, recipes, handouts, etc)



Rural Grocery Interviews
Perceived Benefits
● Increased business
● Customer retention rates
● Demonstrating care for customers & community
● Helping people eat healthier

Perceived Challenges
● Training and information retention
● Program related technology
● Promotion and marketing strategies



Grocers – 
What are the 

benefits/ 
challenges of 
working with 

Nutrition 
Incentives?  



Rural Grocery Perspective
Local Produce Procurement
● Grocers were flexible re: local produce 

purchases, stating they will purchase 
“anything anyone wants to sell,” “whatever is 
available,” or will purchase local produce from 
“anyone who is open to having a 
consistent stock.” 

● Average number of local farms stores 
partnered with to procure local produce was 
3.1, minimum=1; maximum=5. 

● Most indicated that the number of local farms 
they partner with often fluctuates.

Produce Department Changes
● Resetting or rearranging 

produce section and expanding 
food selections to reflect DUFB 
qualifying items. 

● Adding new signage 
advertising DUFB

● Modifications to refrigeration 
and cooling spaces to 
accommodate more space. 



Grocers – Share 
your experience 

with local sourcing 
of fruits and 
vegetables  



Rural Grocery Perspective
Marketing strategies
● In-store food demos provided by DUFB 

extension services

● Awareness of the program raised through 

customer surveys

● Marketing handouts - program-provided 

pamphlets, fliers, and tear-offs

● Advertising on Facebook/social media

● Word of mouth from customers or employees 

● Spreading awareness through local newspapers



Grocers – 
Share your 
experience 

marketing your 
Nutrition 
Incentive 
Program   



Q&A and Discussion Time 
with Grocer Panel



Contact Us!
● Vanessa Wielenga | No More Empty Pots | vwielenga@nmepomaha.org 
● Lisa Franzen-Castle | University of Nebraska-Lincoln, Nebraska Extension | 

lfranzen2@unl.edu 
● Rachel Hoh | Fair Food Network/ Nutrition Incentive Hub | 

ta@nutritionincentivehub.org
● AJ Johnson | The Oasis Projects | aj@theoasisprojects.org
● Jon Henry | Jon Henry General Store | jonhenrygeneralstore@gmail.com
● Jordan Duncan | Durango Natural Food Co-Op | 

frontend@durangonaturalfoods.coop

mailto:vwielenga@nmepomaha.org
mailto:lfranzen2@unl.edu
mailto:ta@nutritionincentivehub.org

